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BILLBOARDS

A billboard is a
large outdoor
advertising
structure, typically
positioned in high-
trafficareas.

BOLLARDS

A bollard is a short
post used to divert
trafficor createa
perimeter,
sometimes covered
with advertisement
sleeves.

Alcohol advertising can lead children and adolescents to underage
drinking—or to drink more, if they’ve already begun.!

WINDOW SIGNS

A window sign is
attachedeitherto
the interior or
exteriorof a
storefront
window.

2-4

alcohol ads per day.?

» Children ages 11 to 14 see

The age when children
start toform opinions
about alcohol .4

8

66.6%

The percentage of Wisconsin
teens who do not view
underage drinking as a risk.”
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e Limit the number of billboards in locations where children are often present (near
schools, parks, recreational areas, etc.) or limit size based on the frontage road

e Limit signarea/height

e Limit electronic billboards and lighted or flashing billboards, including intensity of light

BOLLARDS

o Note: Some signcodes treat bollard signs as a separate category of signs, while others
treat themas temporary signs

e Prohibit bollard/temporary signs in parking lots altogether

e Limit bollard/temporary signage quantity (ex., maximum of 2) or frequency of use

WINDOW SIGNS

e Limit the size (ex., total area of window signage must not exceed 30% of the available
window area) or number of window signs per frontage street

e Specify how the area of the sign is calculated (ex., from the smallest dimensions
encapsulating the entire sign, including words, phrases, and designs)

e Include a regulation mandating a “clear line of sight” from the street tothe cash
register/check-out area

e Include perforated areas inthe calculation of the signarea

For more information about sign codes and what you can do to reduce youth exposure to
alcohol, please contact the Wisconsin Alcohol Policy Project.

Wisconsin Alcohol Policy Project
Comprehensive Injury Center, Medical College of Wisconsin
Please contact us for questions, technical assistance, or training.

Maureen Busalacchi, Director, mbusalacchi@ mcw.edu

Felice Borisy-Rudin, Policy Analyst, fborisyrudin@ mcw.edu

https://www.mcw.edu/departments/comprehensive-injury-center/wi-alcohol-policy-project

WARNING AND DISCLAIMER: THE WISCONSIN ALCOHOL POLICY PROJECT PROVIDES TECHNICAL ASSISTANCE, TOOLS, AND TRAININGS. THE WISCONSIN ALCOHOL
POLICY PROJECT DOES NOT PROVIDE LEGALADVICE, LEGALCOUNSEL, OR LEGAL REPRESENTATION. READING THE CONTENT PROVIDED BY THE WISCONSIN
ALCOHOL POLICY PROJECT DOES NOT ESTABLISH AN ATTORNEY-CLIENT RELATIONSHIP. CONTACTING THE WISCONSIN ALCOHOL POLICY PROJECT OR PROVIDING IT
OR ITS STAFF WITH INFORMATION DOES NOT ESTABLISH AN ATTORNEY-CLIENT RELATIONSHIP. IF YOU NEED LEGAL REPRESENTATION, YOU SHOULD CONSULT WITH
YOUR OWN ATTORNEY.
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